
Town of Red River
Summer Kick-Off Brand Campaign
Digital Reporting 5/2/22 to 7/24/22



Objectives

• Coming off a productive winter, continue to generate awareness, 
instill brand recognition and recall, and become more top-of-mind 
among prospective travelers in select feeder markets.

• Increase website traffic to educate consumers on all Red River has to 
offer.

• Learn and optimize as we go.



Strategic Campaign Initiatives

• Digital and Static Billboards – Mass-media awareness tactic to 
reach commuters in Dallas.

• ConnectedTV – Another mass-media tactic that appears as a 
traditional television commercial but is served and tracked digitally.

• Facebook/Instagram Video and Static - Community-based 
awareness and direct response tactics targeted to prospective 
travelers in select markets with high propensity to engage and click 
on relevant ads.



Strategic Campaign Initiatives (cont’d)

• Programmatic Pre-Roll Video and Display - Hyper-targeted digital 
ads in various formats designed to reach specific audiences on 
thousands of websites at the right times in the right places with 
relevant messaging, based on geography, demographics, interests 
and online behaviors.

• Google Paid Search - Low-funnel, in-bound advertising tactic 
designed to pique interest and drive clicks among consumers in 
relevant feeder markets who are actively researching travel to Red 
River and New Mexico.



Strategic Campaign Initiatives (cont’d)

• AccuWeather Display - Weather-triggered digital ads that are served 
to Dallas residents when it’s 20 degrees cooler in Red River, and the 
ads dynamically feature the real-time temps in Red River.

• Select Print Ads - Full-page ads in Texas Monthly, Taos News 
Summer Guide and AARP Texas Edition, designed with the purpose 
of getting readers excited for summer travel.



Outdoor Boards



CTV & Pre-Roll Video



Facebook/Instagram Static & Video Samples



DV360 Display Ad Samples



DV360 Cue Card Ad Samples



Google Paid Search Ad Samples



AccuWeather Triggered Ads



Print Ads



Campaign Results Overview

Benchmark CTR for Facebook Static is 0.69% with an average CPC of $1.35

Benchmark CTR for Display is 0.10% with an average CPC of $.58

Benchmark CTR for Google Paid Search is 1.55% with an average CPC of $1.28



Facebook Detail



Facebook Static Demographics by Clicks



Facebook Video Demographics by ThruPlays



DV360 Display Detail



DV360 Display Detail (cont’d)



Google Paid Search Detail Snapshot



Google Paid Search Demographics



Website Lift
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