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IS IN VERY GOOD THINKING

Town of Red River
Summer Kick-Off Brand'Campaign
Digital Reporting 5/2/22 to 7/24/22



Objectives

« Coming off a productive winter, continue to generate awareness,
instill brand recognition and recall, and become more top-of-mind
among prospective travelers in select feeder markets.

* |ncrease website traffic to educate consumers on all Red River has to
offer.

« Learn and optimize as we go.



Strategic Campaign Initiatives

» Digital and Static Billboards — Mass-media awareness tactic to
reach commuters in Dallas.

« ConnectedTV — Another mass-media tactic that appears as a
traditional television commercial but is served and tracked digitally.

« Facebook/Instagram Video and Static - Community-based
awareness and direct response tactics targeted to prospective
travelers in select markets with high propensity to engage and click
on relevant ads.



Strategic Campaign Initiatives (cont’d)

 Programmatic Pre-Roll Video and Display - Hyper-targeted digital
ads in various formats designed to reach specific audiences on
thousands of websites at the right times in the right places with
relevant messaging, based on geography, demographics, interests
and online behaviors.

« Google Paid Search - Low-funnel, in-bound advertising tactic
designed to pique interest and drive clicks among consumers in
relevant feeder markets who are actively researching travel to Red
River and New Mexico.



Strategic Campaign Initiatives (cont’d)

 AccuWeather Display - Weather-triggered digital ads that are served
to Dallas residents when it's 20 degrees cooler in Red River, and the
ads dynamically feature the real-time temps in Red River.

« Select Print Ads - Full-page ads in Texas Monthly, Taos News
Summer Guide and AARP Texas Edition, designed with the purpose
of getting readers excited for summer travel.




Outdoor Boards

CENTRAL A/C.

WE HAVE IT OUTSIDE.

REDRIVER.ORG

DELICIDUS

RED RIVER, N VL ’ RED RIVER, NI

IT'S THE GREAT RESIGNATION. T ) IT'S OUR WARM SEASON.

927 ~QUIT YOUR BORING SUMMER o\ BRING A SWEATER.

REDRIVER.ORG i J REDRIVER.ORG

RED RIVER, NMM i - ; RED RIVER, N M
. .




CTV & Pre-Roll Video




Facebook/Instagram Static & Video Samples
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DV360 Cue Card Ad Samples
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Google Paid Search Ad Samples
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AccuWeather Triggered Ads
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Print Ads
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Campaign Results Overview

Avg Session Duration

Billboards [5/2 - 5729) 10,241,064 ] 0.00% 1] 0.00% 535,420.00 5385 50,00 50,00 0:00:00
Facebook Video (6127 - 7/24) 320,850 1,707 0.53% 232,064 7233% $6,098 68 52181 54.10 50,03 0:00:08
Facehook Static (6/8 - 6/30) 1,382 489 37,068 2 GE% i] 0.00% 510,015,90 57.24 5027 50,00 0:00:07
DVIE0 Pre-Roll Video (6/27 - 7/24) 1,521,081 1,547 0.10% 1,354,751 B9.0T% 57,999.30 55,16 5517 50,01 0:00:14
DV360 CTV (627 - 7/24) 326,082 o 0.00% 320,052 98.15% $8,001.29 524.54 5000 40,02 0:00:00
DV3IED Display [6/8 - 6/30) 5,475 550 83,033 1.52% 1] 0.00% $14,384 .03 $2.72 50.18 $0.00 0:01:29
Google Paid Search |6/8 - 6/30) 77,620 5,450 T.02% 1] 000 52,001.34 535.78 5037 50,00 0:01:43
AccuWeather (7/1 - 7/31) 1,553 806 4,674 0.30% 1] 0.00% $10,000.00 56.44 52.14 50,00 0:00:46
Print (May) 3,043 900 0 0.00% i) 0.00% £20,828.00 S6.84 5000 £0.00 0:00:00
TOTALS 23,942 451 133,479 0.56% 1,906,507 B7.96% 120,148 .54 5502 5090 50,01 0:00:58

Benchmark CTR for Facebook Static is 0.69% with an average CPC of $1.35

Benchmark CTR for Display is 0.10% with an average CPC of $.58

Benchmark CTR for Google Paid Search is 1.55% with an average CPC of $1.28




Facebook Detail
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Facebook Static Demographics by Clicks
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Facebook Video Demographics by ThruPlays
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DV360 Display Detail

Creative Impressions Clicks - Féi'IFE}RaHE Cost CPC CPM
RR_Summer_2022_Cue Card 3002250 Go Carting 3,039,225 78117 25M% 59,9308 69 5013 53.27
RR_Summer_2022_320%50_SomethingGood 602,338 1313 0.22% 51.,142.44 5087 51.90
RR_Surmmer_2022_72BX90_CentralAC 264,633 543 0.21% 538624 50.71 51.46
RR_Summer_2022_728%90_DeliciousPineScented 206,634 528 0.18% 5561.51 51.06 51.89
RR_Summer_2022_320%50_WarmSeason 257,091 519 0.20% 5511.85 5099 $1.99
RR_Summer_2022_72EX90_WarmSeason 194,514 406 0.21% 5360.64 5069 51.85
RR_Summer_2022_320%50_Central AC 231,654 391 0.17% 547162 nn 52.04
RR_Surmmer_2022_468X60_FourWheslSmiles 54,046 168 0.31% 505,44 50,57 §1.77
RR_Surnmer_2022_728X90_FourWheelSmiles 84,612 161 0.19% 14197 5088 51.68
RR_Summer_2022_336X280_DeliciousPineScented 39,495 158 0.40% 522402 .42 55.67
RR_Surnmaer_2022_336X280_WarmSeason 373y 148 0.40% $211.07 £1.42 55.68
RR_Summer_2022_468X60_CentralAC 38961 1z 0.30% s8amM $0.72 5215



DV360 Display Detail (cont’d)

Click Rate

Creative Impressions Clicks - (CTR) Cost CPC CPM
RR_Summer_2022_336X280_JoyTugging 24893 a7 0.39% 5140.59% 51.45 55.66
RR_Summer_2022_468%60_DeliciousPineScented 20,140 63 0.31% 53674 50.58 5182
RE_Surmmer_2022_46EX60_WarmSeason 22125 LTS D.26% 541.28 50.72 5187
RR_Surmmer_2022_300xX250_FourWheelSmiles 46475 43 0.09% SB4.TH 5197 51,82
RR_Surnmer_2022_300x250_CentralAC 37620 36 0.10% 57097 $1.97 5169
RE_Surmmer_2022_300x600_JoyTugging 5,475 30 0.55% 52398 50.80 54 38
RR_Surmmer_2022_300X600_WarmSeason 5687 9 0.51% 522 65 50.78 45398
RR_Summer_2022_300x500_FourwheelSmiles 5923 19 0.32% 52695 51.42 54 55
RR_Summer_2022_300X250_WarmSeason 36,767 17 0.05% 560.65 54.10 51.89
RR_Summer_2022_300%250_JoyTugging 7074 14 0.04% 569.60 5497 S1.88
RR_Surmmer_2022_300X250_Music 11,209 1" 0.10% $19.37 51.76 51.71
RR_Summer_2022_Cue Card 3362280 Fishing 5973 10 0.17% 51259 $1.26 5211
RR_Summer_2022_336X280_CentralAC 7877 10 0.13% N 5217 5276
Grand total 5475,559 83,033 1.52% 514,884.03 50,18 s2.72



Google Paid Search Detail Snapshot

Campaign

Summer Kick-Off 678,22
Search

Summer Kick-0ff 6/8/22
Search

Summer Kick-Off 6/8/22
Search

Summer Kick-Off 6/8/22
Search

Summer Kick-0ff 6/8/22
Search

Search keyword

1 red river nm

2 red river

3 family vacation tri...
4 cabins near river

5 vacation in new m

- /30722

- 6/ 30722 -

- 6/30/22 -

- B/30f22 -

= 630722 -

Faid

Faid

- Paid

Paid

Paid

Impressio...

6,851
6,552
1415

BB&

941

Ad group

Summer Kick-Off 2022 - Outdoor
Enthusiasts - Broad Match

Summer Kick-0ff 2022 - Families -

Broad Match

Summer Kick-0ff 2022 - Families -

Exact Match

Summer Kick-0ff 2022 - Outdoor
Enthusiasts - Exact Match

Summer Kick-0ff 2022 - Paid
Search - Dynamic Ad Group

Grand total

Clic... CTR

Impressions -

34,034

23,414

BO3&

6,184

5,952

T7.620

1,752 25.57% 6 red river ski

70 10.84% 7 river cabin rentals

84 5.94% 8 red river webcam

66 T45%

47 4.99%

red river lodging c... 324

rv campground 2116

Clicks
528

1273

1235

Fo08

1,706

5450

CTR
1.55%

5.44%

15.37%

11.45%

28.66%

T.02%

28.24%
B.3%
35.64%
10.8%

1.37%

Avg. CPC
50.48

S0.45

503

50.33

5033

$0.37



Google Paid Search Demographics

® gi64
. @ 55to64
" @ 451054 @ Female
| 35t044 @ Male
T ._|' @ 25t034 @ Undetermined
| @ 18t024

@ Undetermined




Website Lift

® Users

Dclobhar 2021 MNovembar 2021 Descaimines 2021 Janigary 2022 Fatniary 2022 March 2022 Apail 2022 May 202 lumi 2022 ily 2022 Akl 7022




THANK YOU
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