
Town of Red River
Summer Kick-Off Branding Campaign

Reporting 5/1/23 to 6/30/23



Objectives

• Through offline and online marketing tactics, increase awareness of 
the Red River brand leading up to and during the peak summer 
season.

• Drive clicks to the home page where families and outdoor enthusiasts 
can learn more about all there is to do in and around the charming 
mountain town of Red River.

• Learn and optimize as we go.
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Campaign Strategies

• Targeting - From 5/1/23 through 6/30/23, target prospective travelers 
in Amarillo, Dallas, Lubbock, Odessa/Midland, Austin, San Antonio, 
Houston, Oklahoma City, Tulsa, Colorado Springs, Los Angeles, Las 
Vegas (NV) and Kansas City, who have behaviors and interests 
related to things to do, outdoor activities, mountain towns, family 
vacations, summer vacations, holidays, lodging, nature and more.
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Campaign Strategies (cont’d)

• Static & Digital Billboards – Mass-media awareness tactic to reach 
drivers in Dallas/Ft. Worth.

• Programmatic Out-of-Home (OOH) - Mass-media, digital awareness 
tactic that serves static and video ads throughout Dallas in the form of 
digital billboards, gas pump toppers, grocery store kiosks and movie 
theater screens. The ads can be geo- and behavior-targeted similar to 
digital ads.
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Campaign Strategies (cont’d)

• DV360 ConnectedTV (CTV) - Mass-media awareness tactic that 
appears as an offline Broadcast TV commercial, but is served 
digitally, allowing for hyper targeting, more detailed tracking and 
efficient spending.

5



Campaign Strategies (cont’d)

• Facebook/Instagram Static & Carousel - Community-based 
awareness and direct response tactic targeted to relevant audiences 
based on geography, demographics and interests. 

• DV360 Pre-Roll Video & Display - Hyper-targeted digital ads in 
various sizes and formats designed to reach prospects on thousands 
of websites at the right times in the right places with relevant 
messaging, based on geography, demographics, interests and online 
behaviors.
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Campaign Strategies (cont’d)

• Google Paid Search - Low-funnel, in-bound advertising tactic 
designed to pique interest and drive clicks among users who are 
actively searching terms related to Red River and its seasonal 
activities.

• AccuWeather Triggered Display - Weather-triggered digital ads that 
are served to Dallas residents when it’s 20 degrees cooler in Red 
River. The ads also dynamically feature the current temperature in 
Red River. 
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Campaign Strategies (cont’d)

• Select Print Ads - Full-page ads in Texas Monthly and Taos News 
Summer Magazine Magazine, along with a full-page advertorial in 
AARP, all designed with the purpose of getting readers excited for 
summer vacation in Red River.
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Reporting Summary
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Campaign Results Overview

Benchmark CTR for Facebook Static is 0.69% with an average CPC of $1.35
Benchmark CTR for Display is 0.10% with an average CPC of $.58
Benchmark CTR for Google Paid Search is 1.55% with an average CPC of $1.28
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Campaign Impressions & Budget Actualization
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Reporting Details
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OutFront Billboards
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OutFront Billboard Creative
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OutFront Billboards Metrics
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OutFront Billboards Locations
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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OutFront Billboards
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Programmatic 
Out-of-Home
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Programmatic Out-of-Home Metrics
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CTV & Pre-Roll Video
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Video Creative
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DV360 CTV & Pre-Roll Video
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Facebook & Instagram
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Facebook/Instagram Video Creative
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Facebook/Instagram Video Metrics & Demos
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Facebook/Instagram Video Geo-Location
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Facebook/Instagram Static Creative

36



Facebook/Instagram Static Creative
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Facebook/Instagram Static Metrics & Demos
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Facebook/Instagram Static Geo-Location
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Programmatic Display
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Programmatic Display Creative
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Programmatic Display Metrics
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Programmatic Display Metrics (cont’d)
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Google Paid Search
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Google Paid Search Responsive Ad Samples

Family

Outdoor Activities

45



Google Paid Search Metrics & Demos
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Google Paid Search Keyword Performance
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Google Paid Search Geo-Location
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AccuWeather
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AccuWeather Triggered Ads
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Print - Magazines
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Texas Monthly
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Taos News Summer

Impressions:  2,700,000 Impressions:  70,000

AARP Advertorial

Impressions:  273,900



Website Trending
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Overall Website Trending - September 2021 – February 2023
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Winter 2022/2023 CampaignJuly 2022 Fall 2022 Campaign Summer Kick-Off 2023 Campaign
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